
Explore Minnesota Tourism 
Media Buy Recap       Fall FY21



Target Geography

General: Instate (35%) Outstate (65%) 
• WI, IA, ND (Fargo DMA), SD (Sioux Falls DMA), MN + Omaha

Niche Campaign: 
• 85% 500 mi radius (excluding MN)
• 15% MN

Target Audience

General: “Cultural Explorers” and “Spontaneous Adventurers”

Niche: Targeted based on lifestyle and contextual sites they value and 
follow:

• Family Road Trippers: Vacations, Travel, Family, Outdoors, Fishing, 
Outdoor Recreation, Hunting, Outdoor Enthusiast, Adventure, Camping

• Dog Lovers:  Interest in Travel, Adventure travel, Travel + Leisure, Dogs, 
Dog Walking, Pets at home, Puppies, Dog Training 

 

Budget:  

General Budget: 50%

Niche Campaign:  45%

• Family Roadtrippers: 22.5%

• Dog Lovers: 22.5%

Diversity: 5%

       

Campaign Timeline

Timeline: 9/1/20 - 10/31/20

• General Campaign
• Diversity

Niche Campaign:
• Family Road Trippers
• Dog Lovers
 

Campaign Overview



Media Breakdown
83 M

Estimated Impressions

 Campaign At a Glance



.GENERAL CAMPAIGN



Standard Display | Coegi
3.3 M

Estimated Impressions
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300x250

320x50
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Initial Banners Retargeting Banners

728x90728x90



Native Display | inPowered

inPowered: 
• Native display units both In-feed and 

In-Content
• Purchased on a cost per engagement
• General Campaign articles and 

Content Amplification
• Native Display and Content 

Amplification

7.1 M
Estimated Impressions



Display | Gumgum

Gumgum: 
• In-Screen & In-Image Animated Units
• Proprietary Image Recognition & 

Contextual Analysis to Identify Relevant 
Content

2.9 M
Estimated Impressions

In-Screen Mock

In-Image

https://c.gumgum.com/adbuilder/demos/23590/1598652973109_ad.html
https://c.gumgum.com/adbuilder/demos/23589/1598315439231_ad.html


Interactive Video| VDX 28 M
Estimated Impressions



Interactive Video| Clictivated 1.2 M
Estimated Impressions

Clicktivated: 
• Interactive Programmatic Video
• Behavioral, Contextual & Geographical 

Targeting



Rich Media Flip Unit | AdTheorent
4.3 M

Estimated Impressions

Flip Unit



In-Read Scroller and Carousel Units | Teads 2.7 M
Estimated Impressions



Video & YouTube | Coegi
1.2

Estimated Impressions

:15, :30 & :06 Spots

Fall Spots:
• General
• Family Road Trippers
• Dog Lovers



300x250

Radio + Digital Banners | MPR 
333,333

Estimated Impressions

MPR live on-air read:

“Support comes from Explore Minnesota. Find ways to chase the fall colors this 
season from 10 great hikes, to pet friendly travel ideas and road trip bingo. Discover 

ways to explore Minnesota again at Explore Minnesota dot com.  ”



Social: Facebook | Coegi

Carousel Ad

Link Ad

1.2M 
Estimated Impressions

Cinemagraphs

Collection Ad

Video Ad



Social: Instagram | Coegi 

Cinemagraph Ad 

 

Video Ad Carousel Ad

Static Ad Story Ad

1.2M 
Estimated Impressions



Social:Pinterest | Coegi 

 

1 M 
Estimated Impressions



Content Partnership| Triple Lift/Content Dial

Partnership Includes: 
• 3 pieces of content with 3 publishers
• Trip Savvy: 5 Minnesota Small Towns that are 

Big on Family Fun 
          Link Pending

• Trips to Discover: 8 Reasons Why a Trip to 
Minnesota's North Shore in the Adventure We 
All Need Right Now

           Link Here
• Daily Beast: 6 Dog Friendly Hikes in Minnesota 

You Need to Take This Fall
          Link Here 

250,000
Guaranteed Views

https://www.tripstodiscover.com/head-north-8-beautiful-outdoor-places-to-visit-on-minnesotas-north-shore/
https://www.thedailybeast.com/minnesota-has-exactly-what-you-need-for-an-outdoorsy-vacation-with-your-pup


NICHE CAMPAIGNS



Standard Display – Family Road Trippers | Coegi 
2M

Estimated Impressions

Initial Ads Retargeting 
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Standard Display – Dog Lovers | Coegi 
2 M

Estimated Impressions
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Carousel Units | Teads
3.6 M

Estimated Impressions

Dog Lovers

 

Family Road Trippers



Video – Niches | Coegi

 

Family Road Trippers Dog Lovers

1.8 M
Estimated Impressions



Native Display | inPowered

inPowered: 
• Native display units both In-feed and 

In-Content
• Purchased on a cost per engagement
• Family Road Trippers and Dog Lovers 

articles and Content Amplification
• Native Display and Content 

Amplification

8.9 M
Estimated Impressions



Social: Family Road Trippers | Coegi  

Link Ad 

Video Ad
Instagram Story Ad

2.2 M
Estimated Impressions

Facebook Carousel Ad
Instagram Carousel Ad



Social: Dog Lovers | Coegi 

Link Ad

Video Ad

Facebook Carousel Ad

Instagram Story Ad

2.2 Million
Estimated Impressions

Cinemagraph Ad

Instagram Carousel Ad



Dog Influencer Campaign



Dog Influencer Campaign: The Tails of MN | Acorn

Acorn:

• Partner with 4 Minnesota Dog Influencers to post 
on social media from the dogs' perspective

• Use #MNTails with every post

• 44 pieces of content including 4 Facebook posts, 4 
Instagram posts, 36 Instagram story frames per 
dog

• Content Amplification

 

3 M
Estimated Impressions



DIVERSITY



Diversity| Display, Video & Social | Coegi

Display

320x50

Social

2 M
Estimated Impressions

300x600
300x250

728x90



Diversity Email |Curve

Curve:
• E-Newsletter
• 80,000 sends
• 2 email deployments: September and October



Diversity Print & Digital |Minnesota Spokesman Recorder

Minnesota Spokesman 
Recorder:
•  Print- Full Page Ad (40,000 

Weeky readers)
• Online Leaderboard Ad (100,000 

monthly unique visits)
• e-Newsletter Ad (7,443 weekly 

subscribers)



BROADCAST



Broadcast – CTV & OTT

CTV

• Contextual targeting based on 
interests and lifestyle characteristics

OTT
• Premium cable content on demand

1.5 M
Estimated Impressions



PRINT



Midwest Living

Print
• Full Page Ad

• Two-Page Spread Advertorial



Golf Week's Best - Advertorial

Print
• Full Page Advertorial 



PARTNERSHIPS



MBA Radio & MBA TV

• :30 Second Spots

Radio 

• Baseline Program 

• KCMP, The Current

Digital 

• 333,333 Impressions 

Partnerships

Minnesota Twins

• TV spots during Twins games



APPENDIX



Social Targeting Audiences

General

Dog Lovers

Diversity

Family Road Trippers



New Niche Audiences



THANK YOU!


